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HIGH-TECH DRONE SPIES ON AIR FORCE, EVADES POLICE OVER ARIZONA. SEE STORY PAGE 21.

Biden’s “Russophobia” portends  
failure at big summit with Putin. 

See pages 6-8

Media, race hustlers ignored serious 
crimes inside “autonomous zones.” 

See page 4

Researcher makes astounding claim 
about Covid-19 as “bioweapon.” 

See page 13

Members saddened and disgusted  
that BLM is a money-making scam. 

See page 28
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THE INSIDE SCOOP

 
By the AFP Staff 

 

T
he latest television 
ratings released by 
the biggest media re-
search firm in the 

United States spell disaster for 
the mainstream media (MSM), 
leading some experts to argue 
that the country is witnessing 
the beginning of the end for 
the corporate media’s stran-
glehold on news.  

In early June, Nielsen Me-
dia Research released its lat-
est audience ratings for main-
stream media outlets, and it 
couldn’t be worse for the 
leading cable news network, 
CNN. The figures show CNN’s 
viewership has continued to decline 
following the 2020 presidential elec-
tion, with around a half million aver-
age viewers tuning in to watch its 
prime-time “news” shows featuring 
the network’s stable of highly paid 
commentators, Chris Cuomo, Brian 
Stelter, Don Lemon, and Wolf Blitzer, 
among others. 

To put it in perspective, independ-
ent mid-level YouTubers like David 
Packman regularly get that many 
people watching the news videos 

they produce with the tiniest of budg-
ets, while big name YouTubers like 
Steven Crowder, Ben Shapiro, and 
Tim Pool regularly pull in millions of 
views on each of their shows. 

In a press release issued on June 2, 
conservative nonprofit Club for 
Growth had some fun with the latest 
ratings, opining, “From just about 
every perspective, CNN has reached 
a new low as they’ve seen both their 
ratings and credibility crater. We en-
courage the few Americans who still 

watch CNN to send the net-
work a note and also change 
the channel—everyone else 
has.” And it’s true. 

One of the more shocking 
findings from recent ratings 
shows that viewership for one 
of CNN’s top shows hosted by 
Stelter actually increased 
when Stelter took a two-week 
vacation, Fox News reported 
in early May, “To make matters 
worse for Stelter, his own 
show performed better last 
week when replacement host 
John Avlon filled in. The edi-
tion of ‘Reliable Sources’ host-
ed by Avlon on April 25 aver-
aged 907,000 for nearly a 
100,000-viewer increase over 
Stelter’s return.” 

Stelter’s show continued its decline 
through May, losing 10% of his view-
ership in those 30 days alone. All 
totaled, Stelter’s audience has fallen 
by 50% since the presidential election. 
During the Donald Trump adminis-
tration, Stelter pulled in well over 1.5 
million viewers with his fake news re-
ports hyping such debunked smears 
as Russian collusion, Russian boun-
ties, Russian warmongering, and 
whatever Trump misdeeds he and his 
script writers could invent. 

Last December, shortly before he 
was kicked off the social media plat-
form Twitter, the ever-prescient Trump 
blasted Stelter in particular and CNN 
in general when ratings first started to 
nosedive, writing, “Can’t believe AT&T 
keeps the management after yet an-
other CNN ratings dive. Nobody 
watching, No credibility! Maybe they 
should make changes at AT&T?” ★

RIP MSM 
• Fake news outlets losing viewers at astounding rate




